
College Central™ Advice

Marketing Me
Strategies for a successful launch when you’re the product.
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Successful products share three common factors:
they solve a problem, market their selling points
effectively, and deliver on their promise. As a job
seeker, you are in essence a product looking for a
buyer, in this case, someone to hire you. So, how
do you develop your product definition, conduct
crucial research and development, and market
yourself as the next must-have candidate?

The drawing board

Start by identifying your values, objectives, and
selling points. Figure out who you are and what
drives you to succeed. Think about what you want
to be and what gives you purpose. Ask yourself
plenty of questions. What skills do I bring to a
company? What am I looking to contribute? What
is my unique selling proposition (USP), aka what
differentiates me from all other candidates? What 
is my definition of success—is it monetary, helping
others, or both? Ask yourself the right questions
and your answers will help you define You, the
Product, determine your career objectives, and
enable you to visualize how to reach those goals.   

Research & Development

Going from sketch to detailed blueprint requires
more questions. Where do I fit in the market? Who
is my target audience? What are they looking for?
What experience and additional skills do I need to
meet their needs? How do others perceive me?
Research suitable industries or roles that align with
your interests or abilities. Find a mentor in that
field to pinpoint your strengths and weakness. Use
internship, apprentice, and volunteer experience
to delineate and further develop your skills and
assets, as well as enhance your résumé. Also, 
since self-assessment is not always accurate, ask
professors and classmates to provide feedback on
your strengths and weaknesses. Are you seen as
dependable, reliable, a good writer, or a great
communicator? The more data and self-awareness
you have, the better your future marketing
outcomes. Develop your 1-2 sentence message or
sales pitch, aka your “elevator speech.” Include
who you are (product), what purpose you serve
(skills), and what career values you have (goals).
Example: “I am an orthopedics nursing student at

XYZ College (product) with strong patient care
experience (your skills) focusing on elder care
(your aspirations).

Test launch

Practice the art of selling yourself. Arrange
mock interviews or conduct networking
sessions with your career center, peers, or
teachers. Refine your sales pitch, hone your
public speaking skills, and test out your brand. 

Marketing and branding

Products fill a need, but brands create 
a feeling. To promote You, the Product
successfully ask the following: What
image do I want to project? Have I
positioned myself and my message
effectively to meet my target audience’s
needs? Is my personal brand professional
and consistent in its presentation? How
have I differentiated myself from my
competition? What response do I create?
Is my answer to “Why should I hire
you?” compelling? Get your brand out
there, in person and online. Network,
attend career events, intern, interview,
socialize, use social media or your own
branded website, blog. Also, let others
know you’re looking for a job. Master
your elevator speech, talking points, and
what you bring to the table. Consider
your print materials as you build your
professional image and reputation. 
Your business cards, stationery, résumé,
cover letters, even email signature all
communicate your personal brand, so
use the same font style and design on
all documents for a professional look.
And NO TYPOS! Select the appropriate
attire for each audience and occasion,
and maintain a positive, enthusiastic
attitude. Yes, image matters! Sit up
straight, hold your head high, and speak
with authority. Your body language
should convey a strong, intelligent,
confident person. And, even if you don’t
feel that way, fake it until you make it!
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n a nutshell:

Successful product launches take

planning and persistence:

• You must have a clearly

defined purpose and message

• Create value for a company,

don’t just fill a duty; make

employers want to hire you

• Observe role models and learn

from the experts

• If your aspirations change

over time, redefine yourself

and tailor your message

accordingly

• Realize, not all launches are

successful; be prepared to

rework and tweak as needed 

Don’t be an assembly line product.

Invest the time to define your unique

goals, align your capabilities with an

employer’s needs, and strategically

communicate your value. Believe in

yourself, but understand the market

and be flexible to improvement.
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